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Our content is driven by access to the leaders who shape the banking and the 
capital markets, from CEOs to investment bankers, ministers of finance to 
central bank governors. But financial institutions’ clients turn to Euromoney as 
well, regarding it as a benchmark provider for ability and performance.

Awards

Our journalists’ understanding of what brings success in banking makes a spot in our 
annual awards a prestigious industry recognition. Our benchmark surveys in core 
business areas such as foreign exchange and cash management are also recognized as 
important and valuable rankings within the industry.

Influence

Partnering with Euromoney offers access to a wider network of brands under the 
Euromoney Institutional Investor group. These include GlobalCapital and Asiamoney, 
our Asia regional sister publication.

Network

For five decades, Euromoney has been the leading 
magazine for the wholesale financial world. 

Today, our portfolio spans media brands, events, research, 
and training services.  ​

Who are we?
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About us

Who we work with

Why choose us?

https://www.euromoney.com/
https://www.globalinvestorgroup.com/


Why us?

80,713
avg. monthly website visitors 

68,000+
subscriptions for 

Euromoney editorial newsletters​

12,000+
webinar channel subscribers

97,000+
total social media audience

Sources: Print magazine circulation: Euromoney magazine controlled circulation Jan 2024. Website visitors: Google Analytics, 1 Oct 2022 – 30 Sept 2023. Social media audience: Euromoney Twitter, LinkedIn and Facebook gross followers numbers 
Nov 2023. Newsletter subscribers: Euromoney.com records, Nov 2023. Webinar channel subscribers: BrightTalk, Nov 2023. Digital Magazine Circulation in November 2023: Delivery rates may change month-on-month due to communication rules
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Print & Digital Advertising

euromoney.com | 4

Keep your brand top of mind and align your message with 
credible and relevant content.

We offer display adverts within our physical magazine, in a range 
of sizes and formats, with bespoke insertions available on request.

Euromoney.com also offers a variety digital assets which we 
can target specific sections of our website.  Including MPUs, 
Leaderboards, Billboards and HPUs.

Sponsor one of three editorial newsletters covering Markets, FX 
and Treasury Services.

Media Kit 2024

Print Advertising

•	 Double page spread
•	 Coverwraps
•	 Single page
•	 Half page
•	 Advertorials

Online Advertising

•	 MPU, Leaderboard
•	 Billboard and HPU
•	 Newsletter Sponsorships 
•	 Newsletter Native Ad Units

https://www.euromoney.com/
https://www.globalinvestorgroup.com/


Interest from central banks, financial institutions, and  
institutional investors, in digital currencies is real and rising. 
To what extent do you think cryptocurrencies/digital currencies will have an 
impact on the global payments and investment landscape over the next decade? 

5

and heating, ventilation, and air conditioning company. “But 
this distributed ledger technology (DLT) that underpins the 
blockchain is of a different magnitude and form.” 

Even though most finance executives would admit they are 
not crypto experts – 27% of respondents said they don’t know 
enough about digital currencies to have an opinion – there is 
clearly a belief in the corporate sector that digital currencies and 
blockchain will be transformative for payments and investment. 

Regional and sector views 

Breaking down the insight regionally, the belief in the impact 
of digital currencies is strongest in Latin America, where a 
higher percentage of respondents compared to their regional 

peers believe digital currencies will have a large-scale impact 
(Figure 1).

Of multiple reasons that can help explain this, ambitions 
across Latin America to increase financial inclusion and 
potentially support monetary and social policy initiatives via 
digital currencies, are supporting interest and belief that they 
offer potential for transformative change (see Section 3). 
Weak domestic economies and currencies – exacerbated by 
persistently high inflation, even hyperinflation – together with 
political instability may also be contributing to this. El Salvador 
has already moved to make Bitcoin legal tender. 

Notably, a high percentage of respondents in other emerging 
market regions, including Africa and the Middle East, also 
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Figure 1

 Don’t know enough about them to have an opinion   Large scale impact   Medium scale impact
 No impact – fiat money will remain dominant   Small scale impact

Blockchain and digital currencies
The next stage in revolutionising global payments?

It’s an unrelenting force, which, during the past couple of 
decades, has reshaped companies’ operations, created new 
markets, and spawned an ever-expanding group of global 
technology titans.

But that is not all. The revolution, propelled by the inexorable 
advance of digital innovation, is also re-imagining the traditional 
concept of money, manifesting in the proliferation of digital 
currencies. Together with traditional fiat currency, there 
are now cryptocurrencies, stablecoins, tokens, and CBDCs, 
all of which differ in important respects (design, value, and 
underlying technology). While early in their development, these 
digital currencies – and importantly the distributed ledger or 
blockchain technology they are all built on – have profound 
implications for the established monetary and financial system, 
and, more specifically, how we, consumers, and companies, 
pay for everything. Indeed, such is the rising level of interest 
in these currencies among central banks, financial institutions, 
and companies, are we beginning to see the next stage in the 
revolution in how we pay, and what we pay with?

Anticipating change 

This is a big and complex question, and in an effort to 
understand how companies view the rise of digital currencies, 
and the use and application of blockchain technology, we 
surveyed 331 CFOs, treasurers, and other senior finance 
executives from companies across industries globally, for their 
insight. 

The results show a diversity of views on the subject, ranging 
from interest and belief in the future use of these currencies, to 
incredulity and not knowing enough about them. Yet, many do 
believe that the underlying blockchain technology will impact 
multiple areas of payments, with greatest impact expected in 
increasing the speed and efficiency of the payments process. 

To be sure, the rise of digital currencies and the technology they 
are built on have already provoked great change in the finance 
industry. 

What’s notable is that over the next decade, a combined 42% 
of respondents said they believe digital currencies, and by 
extension blockchain technology, could have a material impact 
(large scale impact – 20%; medium scale – 22%) on global 
payments and investment. Strikingly, only 11% said they believe 
these currencies will have no impact, and that fiat money will 
remain dominant (Figure 1). 

It is challenging to define what a large medium-scale impact 
looks like. But at a market-level, it could reasonably be 
companies – particularly large multinationals – using digital 
currencies as a means of payment, to the extent that they 
comprise a statistically significant proportion of the $20 trillion 
payments market.

Interestingly, a quarter of respondents from the largest 
companies (annual revenues over $25bn) anticipate these 
currencies having a large-scale impact – the highest percentage 
by company size. This is one way to look at the scale of impact. 
Another is to understand the impact at a company-level, where 
the power of blockchain is in making the payments process 
faster and more efficient, as well as potentially transforming 
treasury management and the custody and exchange of digital 
assets (see Section 4). “It could be argued that treasurers have 
got digital ledgers already via virtual accounts from banks,” says 
Royston Da Costa, assistant group treasurer at Ferguson, a North 
American industrial and residential infrastructural plumbing 

Since the onset of the internet, the global economy has been 
undergoing a digital revolution, causing profound and disruptive 
change to business models across industries.
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of the largest companies (annual 
revenues >$25bn) expect digital 
currencies to have large-scale 
impact over the next decade 25%

Custom Research
Euromoney can design custom research and execute a bespoke programme of survey data 
collection, analysis and content creation intended to reveal the latest thinking and insights. 

Euromoney will provide top line findings and inferences. The combined survey data will be synthesised into 
a thought-provoking report, authored by a subject matter expert of between 5,000 and 7,000 words.

The report content can be delivered as a fully designed PDF or in MS Word. infographics to be created and 
designed by Euromoney, each one highlighting a compelling data point from the survey data.

Each year Euromoney produces their own set of  
in-house rankings within the Cash Management 
and Trade Finance Markets. 

Euromoney can incorporate up 10 questions, within 
each questionnaire in order to produce a Pulse Survey 
and Report.

29,717

12,008
Cash Management

Trade Finance
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6 Other   Wind   Green H2  Solar

The dash for green hydrogen is not unique to 
the UAE. Goldman Sachs estimates that there 
are now more than 30 national hydrogen 
strategies which together would result in a 
400-fold increase in clean hydrogen installed 
capacity this decade compared to 2020. These 
figures imply a 50-fold increase in the pace of 
annual average green hydrogen new builds.

Against this competitive backdrop, the UAE stands 
out for two key reasons. The first is that it has 
irrefutably tied its future economic success to 
low carbon hydrogen. Green hydrogen is seen as 
a catalyst for economic diversification as well as 
a route to net zero. The UAE’s geopolitical and 
economic status is threatened by the global move 
away from hydrocarbons. Building low carbon 
hydrogen production capacity and creating a 
global supply chain mitigate these risks.

To this end, the Hydrogen Leadership Roadmap 
specifically aims to encourage exports of low 
carbon hydrogen (principally to Japan, South 
Korea, Germany, and India) and foster new 
hydrogen derivative opportunities such as low-
carbon steel and sustainable kerosene (see Etihad 
case study).

The Roadmap commits the government to 
building value-add partnerships and strengthening 
government-to-government relationships: both 
UAE companies and the government have solid 
track records here. ADNOC, Masdar and BP signed 
a strategic agreement in September 2021 to 
develop clean hydrogen hubs in both the UK and 
the UAE, for instance. At government level, the 
UAE formed an energy partnership with Germany 
in 2017 and strengthened it further in September 
with an Energy Security and Industry Accelerator 

Agreement that includes hydrogen as a core 
focus. The UAE also committed to developing an 
international hydrogen supply chain with Japan in 
April 2021. 

Such activity is happening beyond the UAE too. 
For instance, in Saudi Arabia, NEOM, Air Products 
and ACWA Power are building a $5 billion green 
hydrogen-based ammonia production facility. 
In Egypt, Masdar and Hassan Allam Utilities, are 
developing 4 GW green hydrogen plants, and in 
Oman, OQ, ACWA Power and Air Products, are 
investing in a renewable-powered green hydrogen-
based ammonia production facility. 

Yet, the UAE’s bid for green hydrogen leadership 
benefits from several competitive advantages. 
“The country [has much of] the renewable energy 
capacity that is necessary,” notes Shargiil Bashir, 
chief sustainability officer at First Abu Dhabi Bank. 
Moreover, that capacity is keenly priced. The Al 
Dhafra solar project achieved the world’s lowest 
solar tariff (at below $0.0135 per kWh). The success 
of that project also demonstrates the UAE’s ability 
to deliver large-scale projects, notes ADNOC’s 
Humfrey. 

Making hydrogen takes enormous amounts of 
space and the UAE has large tracks of unused land, 
unlike rivals in Europe or much of Asia. Finally, the 
UAE is already geared up to export commodities. 
It has high quality infrastructure, plenty of 
transferable skills and established trade routes 
to, and relationships with, many large potential 
sources of demand in Europe and Asia, as well as 
being geographically central to both. 
 

$68bn+
Total value of green energy 
projects in the pipeline

2030 green energy project pipeline

$21.5bn
$18.5bn

$13.8bn

$13.8bn
Major projects eg...

$21.5bn
Major projects eg...

$18.5bn
Major projects eg...

$14.9bn
Major projects eg...

DEWA’s1 MBRM2 
5000MW Solar park

MoEE1 - 2,400MW 
Hydropower Power 
Plant in Attaqa

ACWA/PIF/ARAMCO 
- Solar PV Project at
Sudair 1,500MW

ACME/Scatec- 600MW 
green hydrogen 
facility in Duqm

MASDAR & ENGIE 
2000MW hydrogen 
hub by 2030

EETC2 - 500MW 
Wind Farm in Ras 
Ghareb

REPDO - 700MW
Ar Rass Power Plant

OPWP – 500MW 
Manah Solar 1 IPP

EWEC 1500MW 
Abjan Solar PV IPP

ASPC3 - 500 MW 
Wind Power Plant in 
Jabal Al-Zayt

MASDAR - 400MW 
Wind Power Plant at 
Dumat al-Jandal

OPWP - 200MW 
Dhofar III Wind 
Power Plant

$14.9bn

EGYPT

SAUDI 
ARABIA

UAE

UAE EGYPTSAUDI ARABIA OMAN

OMAN

TAKING A LEAD.

“The country has much of the renewable 
energy capacity that is necessary.”

bankfab.com

Special Report: Seizing the green hydrogen opportunity

Source: MEED, BCG, FAB

SPECIAL REPORT
SEIZING THE GREEN 
HYDROGEN OPPORTUNITY

bankfab.com

Survey design
and testing

Survey fieldwork with
interim progress reporting

Data analysis and
content creation

The Next Decade
in Payments
Analysing blockchain’s potential
to revolutionise payments 

Pulse Surveys

https://www.euromoney.com/
https://www.globalinvestorgroup.com/


Thought Leadership

Position yourself as a thought leader and articulate your 
message in number of ways to engage a diverse audience.

Case studies, whitepapers, interviews, infographics, are all ways 
that Euromoney help deliver your voice to your chosen market. 

Based on your message and the audience you wish to target, 
Euromoney can select the right platform, to give your voice the 
greatest impact.

Euromoney is focused on publishing content in dynamic ways, to reach 
and influence a fast-paced audience.

Animated listicles, Video Interview and Citation Videos are some of the ways 
we can translate your message and raise your profile to your chosen market.

These options can include:

•	 Sponsored Articles
•	 Infographics

These options can include:

•	 Listicles
•	 Interview
•	 Citation video
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Sponsored Content

Custom Video Content

https://www.euromoney.com/
https://www.globalinvestorgroup.com/


Thought Leadership
Co-branded with Euromoney and hosted on our website, the webinar series be 
presented as a standalone platform, complete with a unique branding concept:

Euromoney will:

•	 Identify and invite speakers
•	 Conceive, devise with themes aligned to your core strategy
•	 Identify and market to the agreed audience (we have hosted webinars from  

150-300 attendees)
•	 Plan and execute the marketing campaign 
•	 Give access to registrant information, where registrants have agreed to their 

data being shared
•	 Continue promotion after the event 

Euromoney boasts unrivalled access to leaders who shape the banking and capital markets. Our schedule of 
round tables, chaired by one of Euromoney’s specialist editors, brings together industry big hitters to discuss 
front of mind themes. 

Specific talking points will be crafted in collaboration with your organisation. Join us and have a seat at right table. 

Benefits of round table sponsorship:

•	 Position your organisation as a thought leader in banking and finance
•	 Lead the conversation by facilitating open and engaging conversations with industry experts
•	 Connect with a global executive network by bringing together senior decision-makers 
•	 Capture expert insights and the nuances of industry issues through in-depth conversation
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Webinars

Roundtables

https://www.euromoney.com/
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Podcasts
Euromoney’s Featured Podcast, provide deep dive analysis and interviews 
into a specific financial topic.

Benefits of a Featured Podcast Sponsorship

•	 Benefit from our ever-growing  visibility and promotion of this exciting 
medium

•	 Association with strong editorial contribution from reputable and engaging 
experts  

•	 100% share of voice
•	 A 30 second advert played post podcast introduction
•	 Supported content 
•	 An ‘in-house view’ episode to conclude each episode
•	 A tailored marketing campaign to engage with you preferred target market

Media Kit 2024

Euromoney’s Editorial Podcasts, provides regular coverage of a wide and diverse range of topics, hosted by 
Euromoney’s own team of journalists.  

Benefits of Editorial Podcast Sponsorship

•	 Align with conversations and interviews covering, wealth management, fintech and capital markets  
•	 A cost effective way of partnering with an exciting the medium that reaches a global audience
•	 100% share of voice
•	 A 30 second advert played post podcast introduction
•	 A tailored marketing campaign to engage with you preferred target market

Our podcasts are available on euromoney.com and major podcast hosting platforms 
including iTunes, Google Play and Spotify. We’ll work to reach your target audience via 
multichannel promotion including advertising, email marketing and social media.
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Featured Podcasts

Editorial Podcasts

Where to find us

https://www.globalinvestorgroup.com/
https://www.euromoney.com/
https://www.globalinvestorgroup.com/


Awards & Accreditations
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Euromoney awards and accreditations celebrate the greatest achievements and 
innovations in banking and finance. Our programmes offer recognition at national, 
regional and global level. We believe that achieving a ranking or winning one of our 
awards is the ultimate industry accolade.
 
Work with us to maximise the impact of this endorsement among peers, prospects and clients.

Marketing opportunities include: 

1.

2.

3.

Offering access to the award or survey logo to use across your own 
communications such as client pitch books, website and social media.

Unlock the paywall for the editorial write-up of your award on Euromoney.
com, to ensure it is accessible to all. Purchase global distribution rights of the 
award’s editorial.

Elevating the awareness of your success by producing complementary 
sponsored content and promoting both this and the editorial award write-up 
via social media and email. 

Logo image rights

Article paywall removal

Content amplification
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China Private Banking Middle East Europe Asia Latin America

Sibos
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Egypt Kuwait Bahrain Qatar

Felaban Cop29

2024 Features Calendar

Islamic Finance Africa Saudi Arabia

IMF

Private Banking
Awards

Trade Finance
Survey

Islamic Finance
Awards

Awards for
Excellence

Cash Management 
Survey

ESG

Foreign Exchange 
Awards & Real 
Estate Awards

Transactional 
Services

Diversity & 
Inclusion

Foreign 
Exchange

Digital 
Innovation

Real Estate

Euromoney takes a themed, monthly approach to content, offering you an opportunity to align with our 
editorial, awards or key industry events. 
 
Roundtables, webinars and podcasts will be hosted by Euromoney editors, with special reports, articles and 
graphic content produced by specialist contributors.

January February March April May June July August September October November December

Issue Theme

Special 
Reports

Events

Awards/
Surveys

Sponsored 
Article Series

https://www.euromoney.com/
https://www.globalinvestorgroup.com/
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We deliver strong results for our partners through a simple formula: engaging 
and expert content, proprietary data and targeted multi-channel distribution.

For more information about partnership opportunities, please get in touch. 

marketing@euromoney.com

euromoney.com/marketing

euromoney.com

mailto:marketing%40euromoney.com?subject=
https://www.euromoney.com/marketing
https://www.euromoney.com/

